HD 320.26 
L554 
1994 


CONTENTS 


About the Contributors 


Introduction 


PART ONE: STATE OF THE ART REVIEW 


1 Global and Multinational Strategy: Development 
of the Concepts 
D. E. Hussey 


PART TWO: GLOBAL AND MULTINATIONAL STRATEGY 


Cultural Constraints in Management Theories 
G. Hofstede 
3 Strategic Finesse: Incrementally Decisive Global 
Strategies 49 
]. Ellis 
4 New Technology Adoption and Multinational 
Market Expansion 71 
B. Mascarenhas 
5 Sun Tzu’s Art of War: Selected Applications to 
Strategic Thinking and Business Practices 83 
Wee Chow Hou 
6 A Search for a New Management Paradigm 
in the Post-Cold War Era: The End of Japan’s Miracle? 111 
G. I. Nakamura 
7 The Watch Industry: A Strategic Analysis 133 
C. Bentivogli, H. H. Hinterhuber and S. Trento 


vi 
xill 

| 
| 

| 

3 

3 


vi CONTENTS 


PART THREE: OTHER TOPICS 


8 Japanese Management A-Z 
S. K. M. Ho 
9 Strategic Transformations of Large Organisations: 

Some Lessons From Practice ina Developing Country 187 
T. K. Das 

10 Organisational Change Processes in a Force Field 233 
P. Strebel and L. Valikangas 

11 Corporate Planning: An Empirical Study of UK 


Charitable Organisations 263 
M. G. Lynas and K. Ritchie 
12 The Time Processing Matrix: A Tool for Managers 285 


P. M. Lane and C. F. Kaufman 
Postal Addresses of Contributors 
Index to this issue 
Cumulative Contents Lists to the Series 


Cumulative Index to Volumes 1 to 5 


309 
311 


